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Agrolegumi S.p.A. is a leading
producer of pulses’ cans in [taly,
based in San Marzano (SA).

Annual production capacity set by
over 120 million cans per year.

Strongly export- focused and mainly

producer under private labels brands.

Business growth rate is set 1o 20%
by each years.
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THE PATH

4
A journey built on innovation, research, and agricultural fradition.
PRODUCTION CORPORATE THE NEW PLANT
INVESTMENTS GOALS The company initiated a strong
A new investment plan The company investment focused on the new
has been launched consolidates his mission and innovative plant to reach
to reach high quality moving to a stock the goal as leader of canned
markets and increase the company and joining to pulses in the world
production capacity the Elite program by LSE
THE NEW INTERNATIONAL ASSERT ITSELF
ELITARY VISION BOOST AS LEADER
Tobia Vollono and his The long-term vision is The production rate and
family leads. a young, strongly focused on the business goals strengthen
qualified management rising of export operations the market position and
and found Agrolegumi the company capabilities.
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LEADER AS PULSES
PROCESSING COMPANY
One of the main italian
producer of canned pulses.

INTERNATIONAL

PRIVATE LABEL

One of the most important
european player in theworldwide
private label market.

ESG

People’s welfare at the center:
Investing in Environmental Well-being
and Sustainable Corporate Futures.

IDENTITY & MARKET POSITION

At the forefront of the agri-food sector in Europe and continuously expanding.

120

Milions cans
per year and
200+ products
in 3 canning
sizes

OUR LARGEST

TARGET MARKETS

* United Kingdom

400 gr / AT

800 gr / A2

.\ 2500 gr / A9

P L)

* Northern Europe
* Arabian Peninsula '

e Africa
e Australia
* ltaly
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@ Red Kidney

@ Butter beans

@ Borlotti beans

@ Cannellini beans

Products

@ Black beans

@ Adzuki beans

And others...

@ White beans
@@ Baked beans

@ Mixed beans
@W Mixed
Vegetables
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THE HOLDING

Part of a large group with strong financial
and managerial support.

AGROLEGUMI S.p.A.

100% Owned by Mr. Tobia Vollono

Share Capital of 3,000.000
(3 million) of Euros

Total turnover in 2023 was about
33 millions of Euros.

Average Growth Rate has been
higher than 20%.

The Expected Revenues In 2026
is 45 millions of Euros.

President & CEO

AGRO
LEGUMI



PRODUCTION PLANT

SAN MARZANO S.S
S.ANTONIO ABATE

CAMPANIA

Prov. Salerno / Napoli

Current operative factory
located in San Marzano sul Sarno

* 10,000 smq. total
* 6,000 smq. covered area
60 full time employees

* 120 millions of canned fins per year
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The new production facility
located in S. Antonio Abate
currently work in progress

18.000 mq. covered area

75 full time employees
40,000 mgq. totals
400 millions of canned tins per year
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THE OFFICE INSPIRATION
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THE NEXT PRODUCTION

SUSTAINABILITY

& FOOD SAFETY

Elite mindset, ambitious vision

stimulating changes, supporting
growth and access to capital

ELITE MINDSET
FUELING GROWTH
Elite mindset, ambitious
vision stimulating changes,
supporting growth

and access to capital

EXPERT GOVERNANCE
AND TEAM

High qualified governance
and production tfeam

KEY
POINTS

STRONG CANNING PARTNERSHIP
Long-term partnership with solid
and successful canning
industry companies
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QUALITY AND

MARKET LEADERSHIP

High quality goods and significative
volumes to place competitive
products into the market

GLOBAL PRIVATE

LABEL MARKETS

Diversified worldwide commercial
relafionship with strong

private labels” owners (North
Europe,North America, North
Africa, Middle East, Australia)

STRATEGIC

PRODUCTION HUB
Production plant located in

a strategic district for both
networking and logistic services

AGRO
LEGUMI



THE SCALE - UP

12
Continuous expansion through new markets and technologies.
50 -
45 -
FOLLOW
40 - THE RIGHT PATH/Q
K1) ' Drive excellence, while
remaining frue to the
K{0) | values of collaboration,
partnership, transparency
25 ' and a high regard for the
environment, \.
20 -
15 i BOOST
INTERNATIONAL
10 ' SPREAD
5 : Expand existing business
opportunities and
0 s— s— s— S— build new worldwide
2015 2016 2017 2018 2019 2020 2023 2026 et
oward growing markets
under private labels.
OBJECTIVES
Achieve new milestones in sustainability and global growth.
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Via Pendino 117, 84010
S.Marzano sul Sarno (SA) - Italy
Tel. +39 081 19 09 3159

contact@agrolegumi.it
www.agrolegumi.it



